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PRAGMATIC ASPECTS OF POPULAR-SCIENCE TEXT
Метою статті є дослідження засобів впливу ініціатора у науково-популярній 
статті. Сформульована мета передбачає рішення таких завдань: виявити прагма-
тичне значення мовного знаку та прагматичні аспекти тексту, визначити місце нау-
ково-популярної статті у газетно-публіцистичному стилі, розглянути засоби впливу 
ініціатора у статті. Прагматика вивчає властивості та відносини будь-якої знакової 
системи за допомогою невиразних засобів самої цієї знакової системи; до них від-
носять, наприклад, стилістичні характеристики мови, які обумовлюють найкраще 
(«адекватне») сприйняття висловлювань, характеристики допустимої компресії 
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тексту, які зберігають його зрозумілість, критерії оптимальності структури такого 
стислого тексту («реферату» на початковий текст), індивідуальні «дозволяючі» здіб-
ності інтерпретаторів. Таким чином, прагматика передбачає максимальне врахуван-
ня властивостей та можливостей інтелекту людини. Місце прагматичних значень у 
смисловій структурі слова залишається недостатньо визначеним. В. Н. Коміссаров 
піддає сумніву правомірність та необхідність виділення цього особливого типу зна-
чень. Незалежно від того, виділяються прагматичні аспекти в особливий тип значен-
ня мовного знаку або розглядаються у складі інших компонентів його плану змісту, 
ця частина інформації, яка закріплена за знаком, відіграє важливу роль. Складніше 
справа з прагматичним аспектом висловлювання або зв’язного тексту, тобто від-
носинами між мовленнєвим твором та учасниками комунікації. Врахування таких 
висновків впливає на вибір мовних засобів автором та на ступінь впливу висловлю-
вання на реципієнта.
Ключові слова: науково-популярний текст, науково-популярна стаття, прагматика 
тексту, газетно-публіцистичний стиль.
Целью настоящей статьи является исследование способов воздействия инициа-
тора в научно-популярной статье. Сформулированная цель предполагает решение 
следующих задач: выявить прагматическое значение языкового знака и прагмати-
ческие аспекты текста, определить место научно-популярной статьи в газетно-пу-
блицистическом стиле, рассмотреть способы воздействия инициатора в статье. 
Прагматика изучает свойства и отношения какой-либо знаковой системы при помо-
щи невыразимых средств самой этой знаковой системы; к ним относятся, например, 
стилистические характеристики языка, обеспечивающие наиболее успешное («адек-
ватное») восприятие сообщений, характеристики допустимой сжимаемости текста, 
сохраняющей его понятность, критерии оптимальности структуры такого сжатого 
текста («реферата» на исходный текст), индивидуальные «разрешающие» способ-
ности интерпретаторов. Таким образом, прагматика предполагает максимальный 
учёт свойств и возможностей человеческого интеллекта. Место прагматических 
значений в смысловой структуре слова остается недостаточно определенным. В.Н. 
Комиссаров подвергает сомнению правомерность и необходимость выделения этого 
особого типа значений. Независимо от того, выделяются ли прагматические аспек-
ты в особый тип значения языкового знака или рассматриваются в составе других 
компонентов его плана содержания, эта часть информации, закрепляемая за знаком, 
играет важную роль. Сложнее обстоит дело с прагматическим аспектом высказыва-
ния или связного текста, то есть отношениями между речевым произведением и 
участниками коммуникации. Учет подобных выводов оказывает влияние на выбор 
языковых средств автором и на степень воздействия сообщения на реципиента.
Ключевые слова: научно-популярный текст, научно-популярная статья, прагматика 
текста, газетно-публицистический стиль.
The aim of the article is to study methods of the author’s influence on the reader in 
a popular-science article. It involves performing the following tasks: to define pragmatic 
meaning of the language sign and pragmatic aspects of the text as well as the role of the 
popular-science article in the publicistic style; to consider methods of the author’s influence 
in the article. Pragmatics deals with features and relations of a sign system with the help 
of inexpressible means of this system; here belongs, for example, stylistic features of the 
language which provide the best perception of utterances, characteristics of the admissible 
text compression retaining its intelligibility, criteria of the structure optimality of the com-
pressed text, individual «permissive» skills of the interpreters. Thus, pragmatics involves 
maximum consideration of the properties and abilities of the human intellect. The role of 
pragmatic meanings in the meaningful word structure remains vague. V. Komissarov has 
some doubts about appropriateness and necessity to differentiate this type of meanings. No 
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matter whether pragmatic aspects are defined as a separate type of a language sign or re-
garded in the structure of other components of its plan of content, this part of information 
of the sign plays an important role. It would be more difficult to deal with the pragmatic 
aspect of the utterance or the text, i.e. relations between oral speech and participants of 
communication. Taking into consideration these points, it could influence the choice of lan-
guage means by the author and the degree of the influence of the utterance on the reader.
Keywords: popular-science text, popular-science article, pragmatics of the text, publicistic 
style.
The object of the research is linguistic means used by the author to influence the 
reader on the basis of popular-science articles. The relevance of the chosen topic is 
explained by the wide spread of popular-science articles in contemporary periodicals. 
The term «pragmatics» (from Greek prágma, prágmatos – act, action) was offered by 
Ch. Morris at the end of the XXth century to designate the section of semiotics that deals 
with the study of the relationship between the characters and the users of these charac-
ters (interpreters). Signs can take the form of images, sounds, scents, tastes, or objects. 
In linguistics, the sign means the word, and in the theory of translation the sign is a text 
[5, p. 38–39].
According to N. D. Arutyunova, «linguistic pragmatics has no clear outlines, it 
includes a set of questions related to the author, recipient, their interaction in communi-
cation and in the communication situation» [1, p. 487–488].
The term «pragmatic value» is used in modern linguistics in different ways. More 
difficult is the case with the pragmatic aspects of speech, or connected text, that is the 
relationship between speech patterns and participants of communication. These rela-
tionships are defined not only by pragmatic sign value included in the statement, but 
also by factual information transmitted in the message, social status, and psychological 
characteristics of the participants, the extent of their interest in the message, the desire 
to achieve any practical results by means of communicative act, etc. Taking this into 
consideration, the choice of language means by the author affects the degree of influ-
ence on the reader.
G. Jäger identifies four major pragmatic aspects of the text associated with the 
choice of linguistic resources in the communication process. The first aspect is the deci-
sion to create a text in the form of judgments, questions of motivation or wishes. In oth-
er words, the existence of the text in a particular linguistic form is already a pragmatic 
factor. The second pragmatic aspect of the text is determined by selecting the content 
of the text, taking into account the situation of communication and the nature of partic-
ipants of communication. As it is known, information is transmitted by non-linguistic 
means in the act of communication, so the actual language information is always selec-
tive and provides the opportunity and the necessity to obtain a more complete message 
by comparing it with other communicative factors. The third aspect is related to the 
pragmatic method of language presentation, that is, the choice of language in which the 
text is presented. Typically, conventional language is used in the text, but non-standard 
use of language forms or elements belonging to dialects or other languages can also be 
detected. Bilingual texts and texts with unconventional use of language have a special 
pragmatic meaning. And finally, the fourth pragmatic aspect of the text is created by 
selection of specific linguistic resources which have their own introlinguistic pragmatic 
values included in their plan of content [4, p.130–144]. The first two pragmatic as-
pects are reflected in actual significant meaning of the text, the third and partially the 
fourth aspects make its introlinguistic pragmatic value. Introlinguistic pragmatic value 
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includes in its content such factors as belonging of a language unit to a certain function-
al style, to certain stylistic level, and also emotional, aesthetic and evaluation elements. 
G. Jäger points out that the pragmatic concept of a text can include pragmatic func-
tions which appear in the second selection as a result of estimation and interpretation of 
the text content in a certain situation, and also individual relation of the reader and the 
author to the text content and its constituents. The example of the first aspect can be con-
clusions from the following expression: «This manuscript is suitable for didactic aims.» 
This expression can be interpreted as the expression of approval in one situation, and in 
another as a humiliating description of the manuscript (suitable only for didactic aims). 
The second meaning is revealed in different perception of the meanings of the words re-
lated to the sphere of ideology such as «freedom», «democracy» etc. Similar pragmatic 
functions have secondary non-linguistic character. They are not included in the context, 
and can be outlined only in certain conditions [4, p. 145–156]. Thus, by pragmatics of 
the text we mean its communicative effect, i.e. influence of the text on the reader or his 
reaction to the context. Formulations like «affecting the reader» or «or reaction of the 
reader» need to be additionally explained when we speak about a separate sign with a 
relatively steady plan of content, general for this language groupe.
The pragmatic influence of the language units used in a communicative act is quite 
different. Here pragmatic relations are reduces to certain formats and on the whole, they 
are unambiguous for all members of a language groupe. The characteristic feature of 
this type of relations consists in its convention. It makes part of the plan of the content of 
the language units. In other words, formats serve as denotations of certain types of «in-
fluence» or «reactions», and their use gives an opportunity to extract this information, 
but it does not mean that the reader is influenced or some reaction is expected from him. 
In the real communication act the sentence I love apples can evoke the same reaction 
of the interlocutor as a direct request Give me an apple. It is clear for EFL learners that 
the first sentence simply states some facts, while the second one is a motive for some 
actions. The text has the ability to influence the recipient, i. e. it has pragmatic potential 
that is determined by V. Komissarov as «the ability of the text to produce communica-
tive effect, to evoke pragmatic attitudes towards it, to have the pragmatic effect on the 
recipient of information» [3, p. 25].
A communicative intention, the decision to create a text appears under the influ-
ence of some necessity as a result of environmental influence in the course of life, as a 
result of the recipient’s engagement in what is going on around him. These necessities 
can be satisfied by means of the creation of a text. The type of necessity as well as the 
type of communicative intention determines the text features, its content and form. To 
put it simply, a man talks and writes in these terms because it is necessary for the most 
complete realization of the communicative aim. As a result, different texts are created 
for different situations, they have different genre characteristics and language material 
with its unique form and content.
According to Z. Dotmurzieva, «every speech genre is a certain model of formation 
of the meaning, it is a certain system of signs where there are rules of combinations, 
combinations and co-operations of signs» different from other genres [3, p. 136]. The 
text of an advertisement differs from the poetic text as well as both these two texts 
differ from the text of a scientific article not because the author of the text wanted it or 
it simply turned out, but because each of these texts is capable of expressing a certain 
communicative purpose. Only under such conditions, it is possible to create a text (from 
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the point of view of the text form and content) and express communicative intention 
[3, p. 151].
Created for the achievement of a certain communicative purpose, the text per-
formes certain functions. As a rule, it is always possible to distinguish the main or 
dominant function of the text. It is a function that was conceived by the author of the 
text in the process of its creation. If it is a poetic text, then the dominant function is 
the function of aesthetic influence. For a scientific text it is the function of information 
transfer. The text of a publicistic article or advertisement performs the basic function 
of influence affecting consciousness, beliefs and behavior of the recipient of the text. 
Besides a dominant function, some texts can fulfil other functions, it means that the 
text is polyfunctional. The necessity to distinguish the functional dominants of the text 
ensues from this point of view. By functional dominants some linguists mean a complex 
of functional characteristics which play a leading role and correspond to the communi-
cative intention of the author.
With regard to methods methods of the author’s influence in a popular-science 
article, foremost, it is necessary to single out the language means used by the author for 
affecting the reader, which in most cases is shown at the lexical level of the language. 
More rarely can we observe it at the grammatical (syntactic) level, and quite rarely it 
is found at the morphological level. Thus, mixing colloquial and bookish elements of 
the language becomes the leading lexical characteristic of analytical articles which are 
intended for winning the trust of a great number of readers. Nevertheless, it should be 
noted that the means of emotional influence applied in the analytical article submit to 
general laws of the publicistic style and do not possess tha freshness and subjective co-
louring peculiar to the style of belles-lettres speech. In the publicistic style the vividness 
of speech has a contradictory character. Metaphors, comparisons, periphrases and other 
means of emotional influence are taken from the general language fund of expressive 
means. In general sense, the dominant function of the text consists in creation of a cer-
tain communicative effect, i.e. in providing a certain pragmatic effect on the recipient 
of the text. The newspaper style embraces the popular press including popular scientific 
texts affecting up-to-date processes in society by means of documentary reflection.
Popular-science texts are addressed to the reader who is not a specialist that com-
prehends conformities and laws of modern life in some special fields. This variety of 
analytical and publicistic functions will be realized in speech genres like «note», «arti-
cle», «review» and others. In general, these are the same genres which are variants of 
the newspaper publicistic style, but their essence is different. In such texts the general-
ized factual material suffers from analytical reorientation and specification in the pres-
ent-day plan. The combination of scientific and popular features in the content and the 
language style is peculiar to newspaper-publicistic texts, but the scientific style plays the 
leading role. Speech genres where this subtype will be realized are the «article», «note», 
«chronicle», «review», «interview», «reporting». Special terminology, means of speech 
expression connected with the aims of popularization, means of other styles are peculiar 
to this layer of analytical subtype.
Taking into consideration all mentioned above, a special function of the popu-
lar-science text of the article consists in explanation to the reader both public and per-
sonal value of contemporary processes, situations, phenomena, their connections of 
reasons and consequences and in this way it initiates the reader’s reflections, actions 
connected with the idea of the text. All of it takes place within the framework of the 
public political popularization function, consisting in the report of certain information, 
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and the agitation function, the aim of which consists in the gradual formation of nec-
essary idea through mass communication media. All these functions will be realized in 
the popular-science text of the article by means of careful selection of certain language 
means that possess their own introlinguistic pragmatic values which are included in 
their plan of content. Introlinguistic pragmatic values include such factors as belonging 
of a language unit to a certain functional style and a stylistic level, as well as emotional, 
aesthetic and evaluative elements in its contents. The emotional-expressive function of 
the newspaper-publicistic style is characterized by evaluative features. Unlike fiction, 
in the publicistic style it is not exactly the subtext but the text itself that expresses the 
evaluation towards the written facts. The basis of the language of the newspaper publi-
cistic style is a combination of bookish and everyday language, a mixture of elements 
of vocabulary and syntactic structures of different styles with partial maintenance or 
complete loss of stylistic colourings. Bookish character of this language is determined 
by the complete integral information carefully thought out and organized. The main 
stylistic principle of the language organization in a publicistic is text combination of 
standard and expressive means. 
Scientific-popular text is described in linguistics as a peculiar type of text, the 
pragmatic aim of which is prevalence and transfer of information to mass readers. It is 
a controversial phenomenon from the point of view of its genre determination, iden-
tification of its status and functions. The main function of these texts is to popularize 
scientific knowledge, to bring to the attention of non-specialists in a particular branch of 
science its achievements and to interest readers with the research carried out and discov-
ers made in this field. Thus, the communicative aim with its pragmatic orientation to-
wards different readers is very important while choosing devices of text popularization. 
Scientific popularization is a complex and many-sided process, so pragmatics of such 
texts is the transfer of knowledge to people incompetent in some branches of science.
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